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Market growth
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COVID-19 impacts: market & consumers
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‘ Sustainability schemes & labels

Chart: Eco-Labels Timeline
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‘ FEco-label proliferation
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Multiple labels
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Plant-based foods S
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Omnipork

Western Innovation x Asian Application

“The Omnipork is our TREAT to the world,
one that is RIGHT for curselves,
for the planet and for all living beings.”
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‘ Plant-based foods

People give a variety of reasons for eating less meat
% of respondents citing each reason (more than one could be given)
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Note: Survey of 1,040 British adults. Source: Lightspeed/Mintel BHREE
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Thank You!

More Information

Market research, analysis & consulting
Free newsletter...

WWW.ecoviaint.com



http://www.ecoviaint.com/

